b Driving Tourism Growth:

Recapturing Canada’s competitiveness in a growing global tourism sector




Tourism Means Business

* In 2011 tourism:
 Fostered 603,400 direct jobs and supported a total of 1.6

million jobs nationally (9.2% of all jobs in Canada)

* Generated $78.8 billion in economic activity
* Responsible for more than $15.1 billion in export revenue
* Represented more of Canada’s GDP than agriculture,

forestry and fisheries combined

* Tourism is growing internationally :
* Receipts grew 3.9% in 2011 to over $1 trillion
* Global arrivals are expected to hit 1 billion in 2012

Despite the good news internationally,

Canada’s share of the world tourism market is declining



Losing Ground
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Canada’s Growing Travel Deficit

 Canadians are spending their travel dollars outside Canada

 Our growing travel deficit is a clear indication that Canada is
struggling on the global tourism stage

Canada’s International Travel Account
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Trade Balances in Canada (in dollars)
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CTC’s core funding has diminished steadily...

: CTC Base funding in millions
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Marketing investments: We are not keeping up with

our competitors

Country
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* A national marketing strategy is key:
research shows visitors choose
“Canada”first then decide on
province, region or destination

* “The giant has awoken”:

* $200 million invested in the
new US Corporation for Travel
Promotion will present Canada
with stiff competition

Slated to decrease to $58 million
in2013-2014




