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The Tourism Industry Association of Canada is calling on you business
leaders, public stakeholders, and proud community members from
across the country to share your National Tourism Week 2025 celebra-
tions on social media.

National Tourism Week is the annual celebration of tourism as a key com-

ponent of Canada’s economy. It’s also a way to celebrate the social and
cultural fabric of communities across Canada.

Whether you are sharing your tourism story, speaking to clients, or en-
gaging with the media or government during National Tourism Week
2025 (and beyond!), use the toolkit resources to ensure consistent mes-
saging throughout the campaign.
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About TIAC

The Tourism Industry Association of Canada (TIAC) is the national advo-
cate for tourism in Canada. Acting on behalf of thousands of businesses
across the country, the organization promotes policies and programs that

foster tourism growth.

Points to remember

National Tourism Week, now in its 15th year, takes place April 7-11, 2025.
This year’s theme is Canada: Powered by Tourism
Canadians are encouraged to come together to promote Canadian tour-

ism destinations, businesses, and employees by sharing 20- to 30-sec-
ond videos on social media during National Tourism Week.
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Tourism Makes a Lasting
Contribution to Canada

Tourism showcases Canada’s values of resilience, peace, tolerance, re-
spect, and inclusivity on the world stage.

Tourism enables job creation, socio-economic development, and poverty
reduction.

Canada’s tourism sector encompasses a wide range of industries and
stakeholders that:

Provide domestic and international visitors with a wide variety of ac-
commodations, restaurants, attractions, and venues;

Host business and leisure events with world-class appeal; transport
travellers by air, land and sea;
Promote Canada’s travel destinations and tourism hubs; and

Provide recreation, entertainment, experiences, and memories.

The rebuilding of Canada’s visitor economy is key to Canada’s overall
economic growth

Canada is ready to welcome more people from all over the world,
whether for leisure or business, in 2025

We anticipate growth for the sector and embrace the new businesses
models, sustainable practices, and innovative technologies that will make
this a reality.
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Tourism Drives Economic Prosperity
Across Canada

GDP

Historically, Canada’s tourism sector represents 2% of our
coutry’s annual Gross Domestic Product (GDP)

Tourism contributed $50 billion to national GDP in 2024

Labour/Businesses

2 million people working tourism, making the sector one of
Canada’s largest employers

1in 10 workers in Canada have a tourism-related occupation
Canada’s tourism sectors are supported by a diverse labour
force, which includes workers from underrepresented groups.

Permanent residents/ newcomers and youth (age 15-24) have
long been a vital part of the tourism labour force - each group
constitutes about 30% of tourism workers

The tourism industry comprises over 240,000 businesses

Visitors to Canada

Canada welcomed a record 22 million international overnight
visitors in 2019

Despite drastic declines in visitors due to the COVID-19
pandemic,global overnight visitors reached 19.9 million in
2024.




Tourism Demand/Spending

Tourism spending hit an all-time high of $130 billion in Canada
at the end of 2024, nearly doubling the amount of tourism
expenditures in 2020 and 2021.

Economic Drivers of Tourism

The business meetings and events sector means big business,
accounting for 242,000 direct jobs. Business events are

responsible for an estimated 40% of annual tourism spending in
Canada

Indigenous tourism is a vital component of Canada’s tourism
industry overall. It represents over 2,700 entrepreneurs and
organizations from coast to coast to coast.

Thank You to Our Partners
& Sponsors

Key Sponsors

National Tourism Week 2025 is presented by the Tourism
Industry Association of Canada in partnership with:

DESTINATION
.4 CANADA

THE GLOBE AND MAIL*




Contact Information

General Inquiries

Nik Mills

Director, Policy & Government Affairs /
Directeur, Politiques et affaires
gouvernementales

Phone: 613.688.1468

Email: nmills@tiac-aitc.ca

Media Inquiries

Sarah El-Tohamy

Senior Manager, Media Relations and Communi-
cations

Gestionnaire principal, relations du media et com-
munications

Email: communications@tiac-aitc.ca
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