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About Destination Canada

Our objectives:
» Support a vibrant Canadian tourism
industry

 Market Canada as a travel destination

» Support cooperation between the private
sector and Canadian governments at all
levels

* Provide commercially relevant data to the
private sector and government

We are not a funding agency.
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Quarterly Economic Evolution
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Source: Statistics Canada, National Tourism Indicators, 2020 Q4







$60M supporting cities and regions

$30 Million $30 Million

DC invested $30 Million matched by Provinces / Territories
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+$18M in other National initiatives

Indigenous
' i Tourism
Major media m
artnershios Association of

P g Canada

partnership
i IndUStry researCh The majority of Canadians are eager to get back out
| (200+ reports to e Media relations
date)

Rendez-vous
Canada+
financial support
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Business Events
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Government

Support for the $1 Billion Tourism Specific Support in 2021 Federal Budget
tourism sector is Highly Affected Sectors Credit Availability Program (HASCAP)
broad 'reaChing Canada Emergency Wage Subsidy (CEWS)

25% of Regional Relief and Recovery Fund Earmarked for Tourism ($500M)
Canada Emergency Business Account (CEBA)
The Canada Emergency Rent Subsidy (CERS)
Business Credit Availability Program (BCAP)
Department of Canadian Heritage and Canada Council for the Arts ($185M)
Large Employer Emergency Financing Facility (LEEFF)

. Extending the Work-Sharing Program
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Signs of hope and concern

Canadians are searching for travel

@ﬁ) Vaccine rollout is underway

Global increase in activity and
% confidence for Business Events

Confidence in travel remains low




Reviving market revenue
will begin domestically

By keeping their tourism dollars in Canada,
Canadians can play a critical role in:

Supporting

community
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Messaging evolution as restrictions ease

2021 2022

PHASE 1 — Influence

Tourism contribution to Canadians’ quality of life. Ask Canadians to travel in Canada once restrictions ease.

PHASE 2 — Inspire and Build Confidence

Where will you go first? Ready when you are (industry investments in hygiene).

PHASE 3 — Conversion — Early Adopters

Book now.

. Full travel restrictions PHASE 4 — Conversion and P2P Advocacy

Explore now. Share your travel experiences.
Easing of intraprovincial travel restrictions

Easing of interprovincial travel restrictions PHASE 5 — Conversion — Late Adopters

Easing of travel restrictions to/from Canada Now is the best time to see Canada.
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Domestic: Showcase value of tourism & inspire future travel

explorecanada @ + Following
) oo
urchil, Manitoba

Feast: Community Cooking and Indigenous Food... D .

() explorecanada @ Hello Foks! 'm
Jenny Wong (@jdubcaptures), a
photographer from Alberta that's

always keen for a good adventure and
alover of all things wild. This year for

explorecanada @ + Following
W) ieripes Variose
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Travel news: Virtual tours, winter trails and mark
deliveries
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WHAT'S NEW IN WINNIPEG EXPLORE WINNIPEG'S
FOR 2021 MURALS

A+ xsa [
Intrepid Urban Adventures hs Liunched virtual family tours s part of Urban
Discover a roster of world-class atiractions Immerse yourself in art while 'discovering
in Winhipeg this sumfmiek. more than 600 murals throughout Winnipeg.

READ MORE- >

READ MORE >

and communie

with more to be ad Winnipeg Trails maints

Garden, a rental library of winter equipment.
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International: Keeping Canada top of mind

Manitoba Northwest British
Polar bear capital Torritories Columbla
of the world Casting a spell FAnding stiliness

BOUNDLESS

LEGENDARY CANADIAN TRAVEL EXPERIENCES PRESENTED BY VIRTUOSO
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SUMMER

A new
kind
of safari

Visit Canada's romoto subarctic tundra,
where the rugged yet pristine terrain

is accentuated with shocks of pink
firowood. Churchill, Manitoba, is homo o
hearty locals and a distinctly Canadian

in the Churchill River estuary, you may
spot thom from the air during the flight
to and from your lodge. But the real

hay  and kayak tours

action
in the Seal River estuary. These tours
will give you the thrill of seeing and

hearing beluga whales froma close, yet
respectful distance as they congregate

Churchillis also one of the best places in
tho world to oo polar bears. &

et

Wild

rolling the shore, the bears
a time for a swim. The frisky

documentary play out in

ck-dab on the polar bears’

220 searching out
Adister, but every celebrity
favorite bolt-hale. Ou

nco wiid
tal of

o the bugsy's outdoor
Horm o safely obaerve these

s an Impression that
b me long af tex I've left




© Angela Gzowski

Asplre to enhance quallty of life of Ca 'dlan
and enrich the I|ves of V|S|tors . g

: Together, we enable Canadian culture to thrive and
placed-based regenerative economies to emerge




*

DestinationCanada.com
www.destinationcanada.com/signup
@DestinationCAN (Corporate)
@ExploreCanada (Consumer)

@Canadameetings (Business Events)

DESTINATION

CANADA
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