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TRAVEL & TOURISM FAST FACTS

ECONOMIC IMPORTANCE OF TRAVEL IN CANADA

Travel & tourism is a dynamic, sustainable and vastly diverse industry, comprised
T RAV E L I S of innovative businesses in every region of the country. It employs millions
of Canadians, half of whom are under 35. The Tourism Industry Association of
Canada is the only business association in Canada representing the full breadth
of the travel & tourism industry, including the four main pillars of transportation,
accommodations, destinations and attractions.

Transportation, Accommodation,
Food and Beverages, Recreation and
Entertainment, and Travel Services
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iNational Travel Indicators, Statistics Canada (2016Q2) ii Tourism's GDP on value added contribution to Canada’s economy was $32 B in 2017, WTTC, NTL. iii Of the total export revenues of $21.29 B in foreign expenditures or tourism products in 2017,
Statistics Canada. iv In 2014, 3.5% of all jobs in Canada (627,000 jobs) were directly attributable to travel demand, Destination Canada.





